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INTRODUCTION 

Entrepreneurial activities of women and men are complementary in 

meeting societal needs and improving the socioeconomic conditions of 

individuals, families, regions, and countries. The multiplication and 

enhancement of entrepreneurial activities by all genders benefit large segments 

of the population. However, one of the best-confirmed findings in 

entrepreneurship research refers to the gender gap (Jennings & Brush, 2013; 

Krieger et al., 2022; SEBRAE, 2025). This means that, in several aspects, 

women's entrepreneurship indicators are consistently lower than men's 

worldwide. 

This gap reveals an imbalance between genders in entrepreneurship and 

indicates that much remains to be done to raise women’s interest, preparation, 

self-confidence, and entrepreneurial accomplishments to the level of men. The 

gap is characterized by women being less likely than men to want to become 

entrepreneurs, to actually start businesses, to pursue opportunity-driven 

entrepreneurship, and to feel confident in their entrepreneurial abilities, among 

other disparities (Shinnar, Giacomin & Jansen, 2014; Krieger et al., 2022; GEM, 
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2025). This gender disparity varies across cultures: in countries with higher 

gender equality, women’s engagement in early-stage entrepreneurial activities 

is greater, whereas in countries with more pronounced gender inequality, the 

gap also tends to be larger, while in more egalitarian countries the difference is 

significantly smaller (Rietveld & Patel, 2022). 

Despite recent improvements in female entrepreneurship indicators in 

various regions, women still lag behind men in one of the main indicators: the 

frequency of new business creation (GEM - Global Report 2024/2025 - 

Entrepreneurship Reality Check). In 48 out of 51 countries participating in the 

GEM 2024/2025 study, men’s early-stage entrepreneurship rates surpassed 

women’s. Only three countries (Thailand, at income level C; Mexico, at level B; 

and the United Arab Emirates, at level A) saw women surpass men in the 

percentage of new business creation. Even though, in 13 countries, the gap in 

favor of men was one percentage point (1 p.p.) or less, women’s participation 

remains considerably lower in businesses older than 36 months in all countries 

studied (GEM 2024/2025). 

When it comes to necessity-driven entrepreneurship, this behavior is more 

common in countries where women face greater difficulty maintaining 

employment, as is often the case in Latin America (Minniti & Naudé, 2010). For 

example, in Brazil, 49% of early-stage women entrepreneurs started their 

businesses out of necessity, compared to 41% of men who did the same (GEM 

BR 2024). Additionally, the traditional role of women dedicating more time to 

family and household duties makes it harder for them to hold jobs with fixed 

schedules and low autonomy, typical of wage employment (Lages, 2005; World 

Bank, 2019). Both challenges tend to lead women to necessity 

entrepreneurship as a solution to unemployment, lack of income, and the need 

for flexibility to juggle different roles, although this often comes at the cost of 

balancing work and home life (Gimenez, Ferreira & Ramos, 2017). This aligns 
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with the higher concentration, in low-income countries, of women entrepreneurs 

agreeing with the motivation “to earn a living because jobs are scarce” (GEM 

2025). 

The gender gap impacts countries' macroeconomics because women end 

up less frequently and less deeply exploring their entrepreneurial potential than 

men, depriving economies of the additional development they could generate. 

Several explanations for the gap include socioeconomic and cultural differences 

between women and men, such as education, wealth level, family situation, and 

employment status (Aronson, 1991; Lee & Rendall, 2001). However, 

considering contributions from various authors, Minniti & Naudé (2010) noted 

that women in emerging countries resemble those in developed nations in that, 

more often than men, they receive support from their families of origin to 

become entrepreneurs - a factor that helps mitigate the gap (Anthias & Mehta, 

2003; Brush, 1992; Greve & Salaff, 2003; Justo & DeTienne, 2008). 

For many women, this support is essential to starting their own business 

(Huq & Richardson, 1997). Even moral support from family alone significantly 

contributes to women entrepreneurs’ business management skills and 

knowledge (Welsh, Memili & Kaciak, 2016). It is assumed that support involving 

other forms of assistance (e.g., referrals and funding) could be even more 

beneficial in increasing women’s entrepreneurship indicators and narrowing the 

gap. 

Furthermore, women-owned businesses tend to grow less than men’s 

(Coleman, 2007; DuReitz & Henrekson, 2000). One demonstration of this is 

found in the study by Terjesen & Amorós (2010), which identified high female 

entrepreneurship rates in Latin America and the Caribbean, but only 13% of 

women entrepreneurs expressed interest in growing their businesses over the 

next five years. The gender gap also shows women with lower levels of self-

efficacy (belief in their ability to perform activities and achieve desired results - 
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Bandura, 1997). Compared to men, women have shown lower entrepreneurial 

self-efficacy. 

Nonetheless, in most countries examined according to the Women’s 

Entrepreneurship Report (2023/24), the gender difference has been decreasing. 

In some countries, the reduction has been significant  - notably in India, Qatar, 

and Slovakia. On the other hand, in a few countries, increases were observed - 

for example, Austria, Finland, Hungary, Ecuador, and Morocco (Women’s 

Entrepreneurship Report, 2023/24). 

Several authors have indicated a higher level and frequency of fear of 

failure among women entrepreneurs (Mathur, S. & Phillips, 2025; Caciotti, 2020; 

GEM, 2025). Data from GEM 2024/2025 show that, over time and in most 

countries, a smaller percentage of men report fear of failure as an impediment 

to entrepreneurship. In GEM Brazil 2024, 40.1% of women and 38.7% of men 

report fear of failure (Greco et al., 2025). This fear is most frequent in 

economies where the social, economic, and personal consequences of failure 

are severe (Hanif et al., 2021; Ng & Jenkins, 2018; Lages, 2005) or where there 

are alternatives for paid work, making fear of failure a significant barrier to 

women’s entrepreneurship (Ionescu-Somers & Friedl, 2025). 

Although some studies superficially address fear of failure among various 

other factors, few focus on it specifically (Chua & Bedford, 2016), and even 

fewer address it in the context of women. Thus, given the relevance of women’s 

fear of failure and the scarcity of studies on the subject, it is promising to 

investigate this issue further. 

This editorial mainly addresses these two most recent aspects of the 

gender gap: self-efficacy and fear of failure. The rationale is that both factors 

have been little studied together in the academic literature on female 

entrepreneurship. In our research, we found many articles that addressed each 

aspect individually. However, studies examining the relationship between fear of 
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failure and self-efficacy were rare, such as Wennberg, Pathak & Autio (2013), 

who discuss how culture shapes the effects of self-efficacy and fear of failure on 

entrepreneurship (though they only use gender as an individual control 

variable). Such a scarcity of studies is counterintuitive and surprising, since 

detailed knowledge and improvement of both factors among women could 

multiply female entrepreneurship and strengthen its quality. 

These positive effects are desirable to further develop a balanced 

complementarity between female and male entrepreneurship while fostering the 

socioeconomic development of communities, regions, and countries. Insights 

into these two factors can also help bridge the knowledge gap for the necessary 

provision of gender-adapted entrepreneurship education - particularly targeting 

fear of failure and its effects on inhibiting entrepreneurship and innovation 

among women (Guelich, 2022). 

 

SELF-EFFICACY IN FEMALE ENTREPRENEURSHIP 

Self-efficacy is defined as an individual's belief in their ability to perform 

the necessary actions to achieve certain results (Krueger & Brazeal, 1994). This 

concept was extensively developed initially by Albert Bandura, who highlighted 

its importance in regulating motivation, behavior, and performance in general 

activities (Bandura, 1978). Self-efficacy influences what people choose to do, 

their persistence in the face of challenges, and their resilience when facing 

adversity - it derives from four main sources: successful experiences in the 

activity in question, observing others, verbal persuasion, and emotional state 

(Bandura, 1978, 1999). In the theory of planned behavior (Ajzen, 2011), it refers 

to the perceived behavioral control individuals have over situations they 

encounter, influencing their intentions and actions. 

When specifically addressed in the context of entrepreneurship, self-

efficacy is called entrepreneurial self-efficacy (Hmieleski & Corbett, 2008) and is 
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related to the ability to deal with uncertainty, make decisions, and overcome 

risks by performing tasks and roles typical of entrepreneurs to achieve desired 

results (Chen, Greene & Crick, 1998). Entrepreneurial self-efficacy is a strong 

predictor of the choice of entrepreneurship as a career (Krueger & Brazeal, 

1994). People who perceive themselves as having high entrepreneurial self-

efficacy, that is, who self-assess as capable of succeeding in entrepreneurial 

activities, tend to become entrepreneurs more frequently. On the other hand, 

people with high self-efficacy who are already entrepreneurs tend to persist 

more in the face of difficulties, recover quickly from failures, and demonstrate 

greater job satisfaction, being able to see problems and challenges as 

opportunities (Lerner & Malach-Pines, 2011; Wilson, Kickul, & Marlino, 2007). 

Regarding the formation of entrepreneurial self-efficacy, there are 

gender differences that influence the types, occurrence, and effects of 

antecedents for men and women (Newman et al., 2019): women generally 

display lower levels of self-efficacy due to less experience with 

entrepreneurship and gender stereotypes; exposure to male role models is 

more effective in increasing women's entrepreneurial self-efficacy (Austin & 

Nauta, 2016), while men benefit from role models of both genders; and women 

may be less impacted in their self-efficacy by entrepreneurship education 

programs due to gender stereotypes or less exposure to entrepreneurial 

experiences compared to men, who tend to show greater increases in self-

efficacy. 

Self-efficacy is a central element for the development of entrepreneurial 

potential, as it directly influences motivation, risk perception, and the ability to 

act in uncertain environments. Women, having to face additional barriers, tend 

to develop lower self-efficacy, especially in male-dominated environments, and 

consequently, a lower entrepreneurial intention (Newman et al., 2019). 

In the GEM survey, respondents are asked to self-assess several items 
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of entrepreneurial mindset. One of them is self-efficacy (Krueger et al., 2000). In 

this regard, they self-assess, on a scale from 1 to 5, their agreement regarding 

whether they have the knowledge, skills, and experience to start a new 

business. The most recent results show a higher self-evaluation (4 or 5) more 

common for men in the global GEM (GEM 2025) and also in GEM Brazil (GEM 

2024/2025). The percentage of men who rated their self-efficacy at 4 or 5 

(65.4%) surpassed that of women (54.3%). The Brazilian results also show that 

men (74%), more frequently than women (61%), rated their self-efficacy at 4 or 

5. 

Perception of low self-efficacy (Bandura, 1997; Chen et al., 1998), often 

highlighted in the literature, induces women to limit their career choices. It is a 

self-perception and, therefore, low self-efficacy does not necessarily mean that 

women are in fact less capable than men of achieving success in 

entrepreneurship. Kourilsky and Walstad (1998) conducted a study comparing 

adolescent boys' and girls' self-perception of their entrepreneurial skills with 

evaluations of these same skills by third parties and found that, even though 

both genders had very similar skills, adolescent girls perceived themselves as 

less capable than they actually were. In turn, Jones and Tullous (2002) reported 

that women in their study underestimated their financial abilities before starting 

companies. 

Using data from 42 countries, Wennberg, Pathak and Autio (2013) 

investigated how culture, whether institutionally more collectivist or more 

individualist, moderates the relationship between self-efficacy, fear of failure, 

and entering/starting entrepreneurial activities. They found that higher self-

efficacy was associated with more entries into entrepreneurship, even more so 

in more individualistic cultures. They also found that a greater fear of failure was 

associated with fewer entries into entrepreneurship, especially in more 

individualistic cultures. 
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In other words, the results suggest that a stronger belief in one's own 

abilities to succeed in entrepreneurial activities accompanied more entries, 

particularly in cultures where people help and care less for each other. Self-

efficacy was important as a push to undertake entrepreneurship in a more 

individual and autonomous manner. On the other hand, in alignment with 

collectivist characteristics - such as the significant support from family for 

women to reduce the gender gap, overcome barriers, and become 

entrepreneurs - greater fear of failure was accompanied by a lower frequency of 

entering entrepreneurship; this effect is more frequent in cultures where people 

help and care less for each other. This suggests that the common support found 

in collectivist cultures is important for people to overcome the fear of failure. 

 

FEAR OF FAILURE IN FEMALE ENTREPRENEURSHIP 

A concerning global trend has emerged in recent years regarding the 

fear of failure: the growing percentage of individuals who do not start 

businesses even when attracted by entrepreneurial activities and aware of 

promising opportunities. This finding comes from Ionescu-Somers and Friedl 

(2025), based on the GEM survey with more than 50 countries and over 

150,000 individuals. According to these authors, the percentage of people who 

would hesitate or pull back in the face of good opportunities to start a business 

due to fear of failure rose from 42% (in 2019) to 47% (in 2024). 

The most recent GEM data corroborate that women, more often than 

men, would withdraw from their entrepreneurial intentions. The GEM survey 

item “fear of failure would not be an obstacle to pursuing the goal of starting a 

business” showed that, in Brazil, men (50.5%) more frequently than women 

(45.3%) affirmed they would not be deterred by the fear of failure. In other 

words, proportionally, more Brazilian women would give up on their intention to 

start a new business due to fear of failure. The percentage of Brazilian women 
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was also lower than the average percentage of women in participating 

economies (49%), according to Greco et al. (2025). 

These data demonstrate that fear of failure restrains or blocks 

entrepreneurial intentions across various economic contexts. This fear also 

weakens the possibility of turning the intention to undertake into effective 

entrepreneurial behavior among university students (Duong et al., 2024). It is a 

major barrier to entrepreneurship, especially for women, who generally report 

higher levels of fear compared to a lower percentage among men. 

The lower participation of women in entrepreneurship is due to factors 

such as low self-efficacy and smaller social networks, in addition to a greater 

intensity of fear of failure (Koellinger et al., 2013). In fact, one of the important 

psychological barriers that prevent (or reduce the chances of) women 

undertaking entrepreneurship is the fear of failure (Sánchez Cañizares and 

Fuentes García, 2010). 

It is therefore necessary to seek to understand why this fear affects 

women more in entrepreneurship. This fear is complex and dynamic, influenced 

by psychological, sociocultural, and economic factors. Theoretically, fear of 

failure is an individual motivational force, triggered by signals in the environment 

perceived as indicative of a tendency toward failure. Such signals lead the 

potential entrepreneur to avoid acting toward entrepreneurship, even in ways 

that might actually lead to success, because they cognitively focus excessively 

on risks, threats, and possible unfavorable outcomes (Lazarus, 1991; Caciotti et 

al., 2016, 2020). They may also focus on the consequences of eventual failure 

(damage to image, negative exposure, etc.) and thus avoid entrepreneurship 

due to the possibility of experiencing negative emotions, such as shame and 

humiliation (Acquah, Nsiah, Antie, and Otoo, 2021). 

Fear of failure can also originate from sociocultural traits that cause 

people to emphasize potential negative consequences more than potential 



 
 
 
 

  
  

RELISE 
10 

 

 
Revista Livre de Sustentabilidade e Empreendedorismo, v. 10, EE, Empreendedorismo 

Feminino, p. 1-25, set, 2025 
ISSN: 2448-2889 

rewards for their actions and positions (Kamal & Daoud, 2020). It is influenced 

by past experiences, but its intensity can change over time, given the dynamic 

nature of affective experiences and their effects (Weiss and Cropanzano, 1996). 

For example, women who are continuously discouraged, in more traditional and 

sexist societies, from engaging in activities outside the realm of family and 

home care tend to have a greater fear of failure in entrepreneurship (Gupta & 

Phillips, 2019). As a result, they will find it more difficult to overcome fear due to 

a lack of support and encouragement in their social environment. 

As a foundation for the fear of failure and the potential giving up on 

entrepreneurship, the perception and evaluation that each actor makes of seven 

aspects are usually considered: self-esteem, personal ability, financial security, 

idea potential, business potential, and opportunity cost (Cacciotti and Hayton, 

2016, 2020). Perceived limitations in these aspects, such as those typical of the 

gender gap for women, tend to fuel the fear of failure. In contexts where women 

are not encouraged to act beyond the family sphere, this gap tends to be 

greater. Fear of failure is dynamic and socially situated in entrepreneurship, with 

excessive focus on possible unfavorable outcomes, often inhibiting, leading 

those involved to give up on entrepreneurship (Cacciotti and Hayton, 2016, 

2020). This fear and its inhibitory effect tend to be greater in contexts where 

women are kept submissive and restricted to the domestic and family sphere 

(Lages, 2005). 

Various sociocultural aspects influence the fear of failure in 

entrepreneurship, affecting and shaping how people perceive and deal with 

entrepreneurial initiatives and their risks. Sociocultural settings that stigmatize 

failure tend to underestimate the learning that comes from it, causing people to 

abandon initiatives due to the risk of being negatively judged by others, tainting 

their reputation, and being stigmatized, perhaps even excluded from social 

circles (Hanif et al., 2021; Ng and Jenkins, 2018). In particular, women tend to 
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consider the risk of being judged by others not only as people who made 

professional mistakes but as individuals who have a general failure in managing 

their responsibilities (Ojeda and Castor, 2022). 

For many women entrepreneurs, the fear of failure is closely linked to 

the risk of disappointing those around them, especially family members, who 

may become more doubtful of the potential of their ventures and discredit or 

overly protect them, demanding their greater presence in the domestic sphere 

and distancing them from the possibility of entrepreneurship. The situation may 

be even more worrying in collectivist cultures, where an individual’s failure is 

often extended and associated with the entire family or even the community, 

heightening the fear of failure due to the more severe consequences when it 

occurs (Gómez-Araujo et al., 2017). 

Fear of failure is also intensified in cultures with high uncertainty 

avoidance, where members develop a greater aversion to risks (Shi et al., 

2020). This tends to make them avoid entrepreneurship, as entrepreneurship 

typically involves risks and uncertainties (Danish et al., 2019; Shi et al., 2020). 

On the other hand, societies that value entrepreneurship and innovation tend to 

view failure more naturally as a temporary setback, accepting this negative 

outcome as an inherent part of the entrepreneurial process, thus influencing 

more learning and reducing the fear of failure for future initiatives (Cacciotti et 

al., 2016; Turulja et al., 2020). 

It is worth considering, however, that fear of failure is not always 

negative. It affects entrepreneurial decisions not necessarily by leading to 

abandoning initiatives. Recent studies have challenged the notion that fear of 

failure is only a problem. It can also underpin healthy precautions and the 

development of solutions to problems that would make an entrepreneurial 

initiative more likely to fail, thus having a positive effect on the endeavor 

(Caciotti et al., 2020). 
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The fear of failure can also inspire prudence and care, leading 

individuals to prepare better strategies to solve the problems that make failure 

seem likely before moving forward with entrepreneurial initiatives (Hunter, 

Jenkins, and Mark-Herbert, 2021). However, if the fear of failure is intense, it 

diminishes or blocks entrepreneurial intention, especially in sociocultural 

contexts where failure is considered highly negative and tends to stigmatize 

those involved (Hanif et al., 2021).  

 

SELF-EFFICACY AND OVERCOMING FEAR OF FAILURE IN FEMALE 

ENTREPRENEURSHIP 

Even though fear of failure exists, the intention to undertake can remain 

alive, especially if self-efficacy is high, with the belief that one will be able to 

make things work despite the problems to be solved. This belief can nurture 

persistence and drive individuals to address the problems that cause them to 

fear failure (for example: adjusting contracts, bypassing bureaucratic hurdles, or 

changing a potential partner who was causing concerns). In such situations, 

entrepreneurs may persist with a mindset similar to the following, based on self-

efficacy: “I am afraid of failing under the current conditions for entrepreneurship, 

but I know I can make it work and seek success; I just need to align factors 

more favorably.” In fact, Drnovšek, Wincent, and Cardon (2010) found that 

entrepreneurs with high levels of self-efficacy better withstand the fear of failure 

because they believe in their ability to develop solutions. 

High self-efficacy aligns with good performance in challenging activities, 

such as entrepreneurship (Chen, Greene, & Crick, 1998). Regarding fear of 

failure, it acts as a moderator, reducing the effects of fear and promoting actions 

conducive to achieving goals (Drnovšek, Wincent, and Cardon, 2010). Even 

before entrepreneurial initiatives that cause fear of failure are started, as such 

solutions are developed, the fear of failure may decrease, allowing 
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entrepreneurial initiatives to advance with a greater sense of security. 

Particularly for actors with scarce resources and limited experience, fear of 

failure tends to lead to hesitation, postponement, or cancellation of initiatives, at 

least until the problems that most provoke fear are overcome (Lanivich et al., 

2021). 

Fear of failure tends to be more common and intense among women 

and has distinct origins compared to men. For example, men are not usually 

seen as more fragile and, therefore, are not more protected and supported by 

their families; the expected role for them is contrary to focusing on daily family 

care, and they are commonly expected to be highly proactive, with 

characteristics more aligned with entrepreneurs. In this sense, solutions to help 

women overcome fear of failure tend to differ from those for men, following a 

logic of “different causes, different solutions.” Solutions tailored to women may, 

theoretically, help reduce the gender gap and increase the contribution of 

women to improving their own lives, as well as the lives of many families, 

communities, and countries. 

As mentioned above, the impact of fear of failure is particularly high in 

female entrepreneurship, potentially inhibiting risk-taking and leading to the 

abandonment of entrepreneurial plans (Cacciotti et al., 2016). In various 

countries, women often face high pressure to balance home and professional 

responsibilities and tend to be judged more harshly for failures than men 

(Eddleston & Powell, 2008). There is also a persistent gender inequality in 

professional contexts, including expectations and demands in management and 

executive positions, which fosters a sense of vulnerability in women, as well as 

greater insecurity and increased fear of failure (Marlow & McAdam, 2012). 

The belief in one’s ability to perform entrepreneurial activities and 

achieve desired results (entrepreneurial self-efficacy) has proven central to 

overcoming emotional barriers and strengthening entrepreneurship, being 
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particularly important for women and assisting in potentially closing the gender 

gap. Entrepreneurial self-efficacy increases the ability for women to interpret 

failure more as learning and less as a result of incompetence (Wilson, Kickul, & 

Marlino, 2007). Women with high entrepreneurial self-efficacy are generally 

more resilient and tend to persist in their goals when faced with difficulties 

(Lerner & Malach-Pines, 2011). Trusting in the feasibility of solutions based on 

their own capacity, combined with the alignment of more factors, they persist in 

overcoming difficulties, including showing willingness to obtain the various 

forms of support they need: moral, financial, partnerships, among others. 

Therefore, strengthening female self-efficacy (with women believing in 

their entrepreneurial potential realistically, and not fancifully, of course) is a 

highly important avenue for educational programs and public policies to enable 

women to better explore their capacity in business and development generation. 

Multiple individuals, organizations, communities, regions, and countries stand to 

benefit from this. 

 

FINAL CONSIDERATIONS 

The overcoming of barriers to female entrepreneurship, especially for 

women in vulnerable conditions, firstly depends on sociocultural transformations 

that enable the broad development of women and their activities, as well as the 

recognition of female potential in entrepreneurship. It is necessary to address 

unconscious biases and stereotypes that create additional obstacles and often 

hinder access to various types of support, including financial assistance in 

women-focused programs, especially for those in more precarious financial 

situations. 

An important front for fostering and improving female entrepreneurship 

is support for raising awareness and reducing self-limiting beliefs and fears that 

inhibit women from advancing in their entrepreneurial projects and actions. By 



 
 
 
 

  
  

RELISE 
15 

 

 
Revista Livre de Sustentabilidade e Empreendedorismo, v. 10, EE, Empreendedorismo 

Feminino, p. 1-25, set, 2025 
ISSN: 2448-2889 

dispelling these beliefs and fears of entrepreneurship, it is possible to nurture 

and strengthen well-founded self-efficacy through preparation, making women 

more capable of facing the uncertainties, risks, lack of resources, and typical 

pressures of entrepreneurial activity (Nassif et al., 2025). 

Regarding fear of failure, it is important for women to receive support in 

overcoming it, particularly, as highlighted above, through the development of 

their self-efficacy (well-grounded in preparation). One way to do this is through 

exposure to positive entrepreneurial role models, which can drive solid 

preparation, promote greater interest in learning and self-development, inspire 

self-confidence, and provide reliable information on how to overcome 

challenges and reduce concerns about uncertainties and the fear of failure 

(Ferreto et al., 2018; Van Trang et al., 2019). 

It is also important that women have opportunities to learn from their 

own experiences, both positive and negative. As can be seen in many learning 

situations in life (e.g., learning to invest in the stock market, swimming in the 

sea, or riding a bicycle before advancing to bolder levels), small activities with 

low possible losses and high flexibility for error are desirable as initial 

experiences. Starting with the basics and progressing to higher complexity and 

risk is advisable for people of any gender and age. 

Women and men, each at their own pace and way of progressing, can 

gradually develop preparation, experience, and well-founded self-efficacy, 

which are crucial in overcoming the fear of failure. Beginning with simpler and 

easier activities (such as student initiatives at universities or volunteer work) to 

acquire entrepreneurial skills is also recommended by the GUESSS Brazil 

Study, which addresses students' interest and preparation for entrepreneurship 

(Lima e Silva, 2022). Certainly, starting to learn within the family context from 

childhood already brings even more advantages for preparing future 

entrepreneurs, including through various games and small challenges set by 
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parents and other supporters. If the parents are already entrepreneurs, having 

children - regardless of gender - experience at least part of the business reality 

also tends to be useful (Bloemen-Bekx et al., 2019; Hoffmann, Junge, and 

Malchow-Møller, 2015). 

For future female entrepreneurs, as is recommended for anyone 

preparing to undertake, priority should be given to offering real opportunities for 

entrepreneurship and for facing the fear of failure, especially starting with 

activities of low complexity, small scale, and minimal possible loss, in situations 

where mistakes are more admissible (Cacciotti et al., 2016). Missteps, errors, 

and failures will thus be more acceptable and manageable in these activities, 

making it easier for training and courses to turn them into rich sources of 

learning, helping minimize prejudice and stigma. 

Other recommendations include expanding women’s networking 

opportunities, establishing mentoring programs, and particularly encouraging 

successful female entrepreneurs to mentor nascent entrepreneurs. Male 

entrepreneurs mentoring future female entrepreneurs may also yield positive 

results, as seen in the example of an experienced businessman who is the 

“godfather” of young Luísa in the book “O Segredo de Luísa” (Dolabela, 2012). 

Incubators and accelerators with activities specifically dedicated to women 

could also play an important role in promoting female start-ups and 

entrepreneurship. Additionally, integrating female entrepreneurship into 

entrepreneurship education and the broader entrepreneurial ecosystem is a 

general recommendation. 

Addressing cultural barriers and stereotypes that hinder women’s 

advancement will help unlock their potential, enabling them to contribute to 

economic and social development, foster sustainable growth, and work toward 

a fairer, more developed society. 
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